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MKT 363 Consumer Buyer and Customer Satisfaction

Key objectives:  For students to develop an awareness and understanding of how consumers act and respond based upon a variety of internal and external influences and when various decision-making processes are likely to be employed.  Focus is on how to gain a better understanding of the targeted consumer/buyer to enhance marketing effectiveness. Various research methods are employed to inform course project assignments and support final project marketing recommendations.   Consumer behavior course projects cover a wide range of initiatives (e.g. how to position new product introductions, develop effective messaging for ballot initiatives, and identify influential aspects of consumers’ shopping experiences).  Past projects have included the following companies/industries; Back T Pack, McDonalds, Rialto Theatre for the Performing Arts, Health Insurance, Measure 49, New Deal Distillery, and various grocery retailers (e.g. Safeway, Fred Meyer, Whole Foods, Trader Joe’s)

