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EDUCATION 

· Ph.D. (1997), Marketing, Georgia institute of Technology

· MBA (1982), Business Administration, University of South Dakota

· B.S. (1980), Mass Communications, University of South Dakota

EMPLOYMENT

· Associate Professor (2004 to present) Portland State University

· Assistant Professor (1998 to 2004), Portland State University.

· Instructor (1995), Department of Marketing, Georgia Institute of Technology.

· Sr. V.P., Marketing (1991-1993), TeleCheck Services, Inc., Denver, CO.

· Dir. Marketing (1989-1991), U.S. West, Denver. CO.

· Dir. Product Development (1988-1989), Citicorp Diners Club, Chicago, IL.

· Instructor (1987), Department of Marketing, Metro State College, Denver, CO.

· Product Manager (1985-1988), Citicorp Retail Services, Denver, CO.

· Manager, Planning & Analysis (1983-1985), Citibank, Sioux Falls, SD.

· Instructor (1982-1983), Department of Marketing, University of South Dakota.

DOCTORAL DISSERTATION 

“A Model of Customer Value in Retailing:  A Study of the Contextual Antecedents and Exchange Consequences.”  (1997), Naresh Malhotra, Primary Advisor.

RECENT PEER-REVIEWED JOURNAL PUBLICATIONS 

Mathwick, Charla, Caroline Wiertz, and Ko de Ruyter (2008).  “Social Capital Production in a Virtual P3 Community,” Journal of Consumer Research, (April).

Mathwick, Charla and Edward Rigdon (2004).  “Flow, Play and the On-Line Search Experience.” Journal of Consumer Research, 31(September).

Mathwick,Charla, Naresh Malhotra and Edward Rigdon (2002).  "The Effect of Dynamic Retail Experiences on Experiential Perceptions of Value:  An Internet and Catalog Comparison." Journal of Retailing, 78 (1), 51-62.

Mathwick, Charla (2002). “Understanding the On-Line Consumer:  A Typology of On-Line Relational Norms and Behavior,” Journal of Interactive Marketing, 16 (1).

Mathwick, Charla, Naresh Malhotra and Edward Rigdon (2001). “Experiential Value:  Conceptualization, Measurement and Application in the Catalog and Internet Shopping Environment,” Journal of Retailing, 77 (1), 39-56.

RECENT CONFERENCE PROCEEDINGS* 

Caroline Wiertz, Charla Mathwick and Ko de Ruyter (2008), “If You Love Something, Set it Free? Different Approaches to Governing Firm-Hosted Virtual Peer-to-Peer Problem Solving Communities," 17th Annual Frontiers in Service Conference:  Washington, DC.   

Mathwick, Charla (2006), “Building Loyalty by Sponsoring Virtual Peer-to-Peer Problem Solving (P3) Communities,” A.M.A. Summer Educators’ Conference: Chicago, IL.  (Best Overall Paper Award for the Conference).

Mathwick, Charla, Caroline Wiertz and Ko de Ruyter (2005) “The Marketing Implications of Social Capital Creation in Online Technical Support Communities,” Presentation: 13th Annual A.M.A. Services Frontiers Conference, Tempe, AZ.

Charla Mathwick (2004), “The Effect of Playful Web Experiences on Brand Attitude Formation,” Advances in Consumer Research, 32, Portland, OR.

Wietz, Caroline, Charla Mathwick, and Ko de Ruyter (2004), “Moving the Brand Community Online:  Assessing the Moderating Effect of Brand ‘Enthusiasm’ on Value Formation,” Proceedings 33rd European Marketing Academy Conference, Muncia, Spain.

Mathwick, Charla and Joanne Klebba (2003), “The Nature and Value of Virtual Community Participation,” Proceedings of the Summer A.M.A. Educators’ Conference.

Mathwick, Charla and Joanne Klebba (2003), “Value Created in the Virtual Community Context,” Proceedings of the European Institute of Retailing Services Studies (EIRASS), Portland, OR.  

Mathwick, Charla and Joanne Klebba (2002).  “Social Capital:  Value Created by the Virtual Community,”  Proceedings of the A.M.A. Winter Educator’s Conference, Austin, TX.

Mathwick, Charla (2001).  “The Impact of the On-Line Navigational Experience On Navigational Play and Attitudinal Loyalty,” Proceedings of the A.M.A. Summer Educators’ Conference, Washington, DC.

Mathwick, Charla (2000).  “On-Line Relationship Orientation,” Proceedings of the A.M.A. Summer Educators’ Conference, Chicago, IL.

Mathwick, Charla (1999).  “How Consumer Perceptions of Value Change as Relationships Develop,” Proceedings of the A.M.A. Summer Educators' Conference, San Francisco, CA.

Mathwick, Charla, Naresh Malhotra and Edward Rigdon (1998).  “The Properties of Interactivity:  Impact on Perceived Value in the Catalog and Internet Context,” Proceedings of the Direct Marketing Educational Foundation, San Francisco, CA.

Mathwick, Charla and Kenneth B. Kahn (1996).  “The Role of Playfulness in Home Shopping,” Proceedings A.M.A. Winter Educators’ Conference, Hilton Head.

· Conference presentations accompany all peer reviewed conference proceedings.
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