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Welcome to the 2006 Guide to Local Food Resources for the Portland 
Region, created by the Portland State University Asset Mapping Capstone 
team, in collaboration with the Portland Farmers Market. This guide serves 
to list the organizations involved in the promotion and maintenance of a 
sustainable local food system. It will summarize the nature of the involved 
organizations in an effort to identify existing partnerships and provide 
information that may lead to new opportunities in the community. 

In particular, this guide provides a listing of organizations that focus on 
farmer and consumer education, public policy, advocacy, marketing, and 
building relationships within this extensive food network. Also included 
is a matrix identifying which organizations are involved in the various 
sectors of the region ’ s food network, as well as maps that reveal where each 
organization is located and the areas served. 

Yet, this product is intended to serve as more than just a resource guide. 
We hope it is a visual and textual map of how the Portland Metropolitan 
Region’s food system is linked and connected. This capstone team further 
hopes that through identifying and mapping these connections, new 
relationships will be fostered and a stronger, more extensive local food 
system will result. 

 

A bit about us: 

The Senior Capstone course is the culmination of the University 
Studies program at Portland State University. This capstone provides an 
opportunity for students to apply the expertise they have learned in their 
major and in University Studies toward real issues and problems in the 
community. The Capstone ’ s purpose is to further enhance student learning 
while cultivating crucial life abilities that are important both academically 
and professionally: establishing connections within the larger community, 
developing strategies for analyzing and addressing problems, and working 
with others trained in fi elds different from one’s own.
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Dianne Stefani Ruff
Executive Director
 Portland Farmers Market 

I have long believed there was a need to gather into one resource 
book the many organizations in the Portland area who work so hard 
to support our family farms.  We are blessed with many wonderful 
dedicated groups focusing on different aspects of building a sustainable 
food-system with access for all.  This resource guide gathers them 
together in one place and provides background on their mission and 
strategic direction.  I hope you fi nd the Guide a useful tool when you 
are looking for partners, to share resources, or for information to help 
further our common goals.-
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 Farmer Education
Organizations that strive to provide information and resources to farmers in order to aid 
them in business practices, farming methods, product marketing and transportation, and 
profi t building.

1 – Agri-Business Council of Oregon
2 – Ecotrust’s Food & Farms Program
3 – Food Alliance
4 –  Food Innovation Center
5 – Oregon Sustainable Agriculture Land Trust (Canby)
6 – Oregon Tilth
7 – OSU Extension Small Farms Program
8 – OSU Master Gardener/Master Food Preserver (Aurora)
9 – Zenger Farm
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Consumer Education
Organizations that provide consumers with information pertaining to local food sustainabil-
ity, community involvement product availability, healthy eating habits, and services.

1 – Agri-Business Council of Oregon
2 – Celilo Group Media
3 – Chefs Collaborative
4 – Community Food Matters
5 – Ecotrust’s Food & Farms Program
6 – Food Alliance
7 – Food Works
8 – Garden of Wonders
9 – Interfaith Food and Farms Partnership

10 – Oregon Tilth
11 – OSU Master Gardener/Master Food 
Preserver
12 – Plate and Pitchfork
13 – Portland Community Gardens
14 – Portland Public Market
15 – Slow Food
16 – Zenger Farm
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 Bridging
Organizations that focus on building and maintaining relationships between farmers and 
consumers for their mutual benefi t.

1 –  Oregon Food Bank
2 – Portland Area CSA Coalition
3 – Portland Public Market
4 – Slow Food
5 – Chefs Collaborative
6 – Community Food Matters
7 – Ecotrust’s Food & Farms Program
8 – Food for Thought Café
9 – Food Works
10 – Interfaith Food and Farms Partnership
11 – Oregon Farmers’ Market Association
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 Advocacy
Organizations involved in public policy, legislation, and general awareness efforts, in order to 
further local food sustainability and a healthful food network.

1 – Food Policy Council
2 – Oregon Sustainable Agriculture Land Trust
3 – Portland Offi ce of Sustainable Development
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 Marketing Organizations which specifi cally attempt to attract awareness and investment to either prod-
ucts or services relevant to sustainable local food systems.

1 – Agri-Business Council of Oregon
2 – Celilo Group Media
3 – Food Alliance
4 –  Food Innovation Center
5 – Oregon Farmers’ Market Association
6 – Oregon Tilth
7 – Portland Area CSA Coalition
8 – Slow Food
9 – Tri-County Farm Fresh Foods, Inc.
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 AGRI-BUSINESS COUNCIL Of OREGON

Highlights

 •Keeping agriculture viable in Oregon by researching and   
   identifying Oregon agriculture problems and developing related  
   programs that provide solutions
 •Providing public information resources, educational resources,   
   product promotion and service programs  
 •Connecting urban residents to the farming community through  
    activities, education and events
 •Target Audience: Oregon consumers and industries

Description

The Agri-Business Council of Oregon (ABC) is a private, non-profi t 
volunteer membership organization established in 1966. Using industry 
collaboration, ABC works to preserve and enhance the vitality of Oregon 
agriculture.

The ABC of Oregon consists of more than 1000 businesses. Members 
cover the broad spectrum of agriculture, including growers and producers, 
processors and manufacturers, suppliers, supporters (i.e. fi nancial 
institutions), government, education and consumers. Their goal is to 
connect Oregon agriculture to the general public’s everyday life.  ABCO 
offers service programs that help keep businesses competitive: group health, 
life and long-term care and workers compensation insurances; discounted 
payroll service and more.

Contact Information

Website: http://www.aglink.org
Contact: Mary Stewart, Executive Director
Address: 1200 NW Naito Parkway, Suite 290, Portland, Oregon 97209
Phone: (503) 241-1487
Fax: (503) 274-4019
Toll Free: (866) 818-6206
E-mail: info@aglink.org
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Two Portland area counties, Clackamas and Washington, are in the 
top fi ve agricultural producing counties in the state.



Highlights:

 •Expanding markets for sustainable products
  •Chinook Book and Sustainable Industries Journal
 •Target Audience: General Public, Business People and Policy   
   Makers 

Description
Founded in April 1999, Celilo Group Media is a publishing and marketing 
consulting fi rm with a mission of expanding markets for sustainable 
products and services. They currently have offi ces in the Portland, Seattle 
and Minneapolis/St. Paul markets.

Celilo Group Media produces consumer and business  publications 
including the  Chinook Book,  Blue Sky Guide and  Sustainable Industries 
Journal Northwest.The  Chinook Book is a coupon book for healthy living 
and smart shopping throughout the Portland/Eugene region. Included 
are 40 pages of local resources, many new products and local businesses, 
represented through the over 250 coupons inside. The  Chinook Book 
allows the consumer to vote with their dollar, and reap the rewards -- a less 
polluted planet, a stronger local economy and a healthier, fi t body. 

Celilo Media Group currently partners with Ecotrust, working together to 
build  Salmon Nation, a place where people and wild salmon thrive.

Contact Information

Website: http://www.celilo.net
Address: 3941 SE Hawthorne Blvd., Portland, OR 97214
Phone: (503)226-7798

 CELILO GROUP MEDIA
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The metropolitan area of the northern Willamette Valley represents 
one-fi fth of the state’s gross farm revenue.



Highlights

•The Portland chapter of this national organization was formed in  
  1988 and includes 13 member restaurants.
• Target Audience: Chefs, restaurateurs, culinary professionals, and  
   consumers in the Portland Metropolitan Region

Description

The Chefs Collaborative is a network of chefs, restaurateurs, and other 
culinary professionals who promote sustainable cuisine by teaching 
children, supporting local farmers, educating each other, and inspiring their 
customers to choose clean,  healthy foods.  In working with the community, 
Chefs Collaborative celebrates local foods and fosters a more sustainable 
food supply.  The organization inspires action amongst area chefs, 
restaurateurs, and consumers by translating information about our food 
into tools for making knowledgeable purchasing decisions.  Through these 
actions, members embrace seasonality, preserve diversity and traditional 
practices, and support local economies.  

Members of the Chefs Collaborative are active participants in the 
community.  They can be found teaching the importance of regional, 
sustainable, and seasonal food at both farmers markets and in elementary 
schools; donating ready-to-eat foodstuff for events and fundraisers; as well 
as participating in meetings and conferences.

Chefs Collaborative provides an extensive listing of resources,  publications, 
and other organizations (nationwide) that focus on sustainable agriculture.  
Chefs Collaborative is also the Host of Farmer-Chef Connection, an 
associated conference designed to foster collaboration between local 
farmers and chefs that are committed to expanding and strengthening local, 
seasonal, and sustainable food networks. 

Contact Information
Website: http://www.portlandcc.org/
Contact: Debra Sohm Lawson, Director of Food and Farms Market   
   Connections, Ecotrust
Phone: 503-467-0770
Email: info@portlandcc.org

 CHEFS COLLABORATIVE (Portland Chapter)
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Dungeness crabs are only found in the North Pacifi c


